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General Reporting Site Overview
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General Reporting Site Overview – Login and Landing Page

Use the access credentials 

provided to you to log in 

Reset password: Access 

resets may take up to 1 

business day

Click the arrow or the Thrive icon to 

access survey results

Expand the arrow to log off

Additional Tips:

• Upon initial login (including after account and 

password resets), you will be prompted to 

change your password

• Access to the site will be available for 1 full 

calendar year

Change reporting site 

language (if applicable)

View generated reports
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General Reporting Site Overview – Site Navigation

Click to expand the site 

navigation menu

Use the Explore tab to view pages

Additional Tips:

• Icons like these throughout the site allow you to expand your view or see additional 

information

• The ‘Help’ section contains additional information and resources about the survey and 

reporting tool

Click on the Dashboard to return 

to the Dashboard Homepage



PROPRIETARY & CONFIDENTIAL. ALL RIGHTS RESERVED Thrive Overview 6

General Reporting Site Overview

Use the filter menu to choose 

your focal group

Use the search function or 

select from the drop-down 

menu options

Use the calendar to change your 

timeframe and trend (if applicable)

Displays the number of 

respondents for your selected 

group

Additional Tips:

• Use the export menu to customize your export 
(more details provided in the Exports section)

• Hover over any of the page menus to view more information

• Leverage the ‘Quick Export’ banner to easily pull your data into a 

PDF, PowerPoint or Excel report (depending on the page)
(Quick Exports are pulled based on the filters selected on the page)

• Applied filter selections will appear at the top of the page but can 

be easily hidden from view using the arrow toggle in the top right of 

the section or quickly cleared using the ‘Clear’ button
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Dashboard
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Dashboard – Use the Dashboard (    ) for an Overview of Your Results

Your engagement score compared to external 

benchmarks and historical results (if applicable)

Your engagement distribution
(Highly Engaged + Moderately Engaged = Engaged)

Distance from the external benchmark used in 

analysis for each dimension Expand to show the top items of priority for each 

focus area

Your Focus Areas (top priorities) for improving 

engagement

Additional Tips:

• Use the filter menu to view results for different groups 

• Expand sections for more detail 

View self-categorized comments from respondents 

with potentially actionable suggestions

Expand dashboard windows for more details

Your top scoring questions

Your participation rate
(if applicable)

Summarized list of key indices asked in your survey

Hover over chart elements for more details or click 

the legend to show or hide a specific set of data
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Explore

Learn, Segment, Listen / Comment Insights, Heatmap
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Learn – Use Learn for Survey Item Results and External Benchmarks

Select internal organizational groups or external 

benchmark for comparisons

Toggle to view engagement results as a score or as 

a distribution chart

Compare to up to 3 external benchmarks at the 

same time

Expand your view to see all the items in a 

dimension / index

Dimensions are ranked from highest scoring to 

lowest

Thrive Overview 10

Additional Tips:

• More information on how to view comparisons 

can be found in the section, ‘Leveraging the 

Reporting Site’

• Quickly see where there are significant 

differences between groups 

• Change your answer scale view for more or less 

detail for item and dimension scores
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Segment – Use Segment to Compare Results for Different Groups

Select a demographic to compare data across the 

demographic groups

Search for individual survey items or select items 

using the listed menu

Export the specific chart into various image 

formats

Select / deselect all the items or dimensions at the 

same time or individually to view for comparison
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Additional Tips:

• More information on how to view demographic 

comparisons can be found in the section, 

‘Leveraging the Reporting Site’

• Use this icon to change your answer 

scale view for more or less detail

Toggle to view historical scores included with the 

comparisons across the demographic groups 

(if applicable)

Selected scores for comparison will appear at the 

bottom of the page respectively
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Listen—Use Listen to Analyze Verbatim Comments
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Search to show comments containing key words or 

phrases using ‘and’, ‘or, & ‘not’

Expand to view comments

Expand the menu to view responses aligned to 

specific dimensions or topics asked in your survey

Response rate of respondents who provided a 

comment over the total number of respondents to the 

survey

Turn on 'Employee Suggestions Only' to view 

responses that may provide actionable comments*

*Filter pulls comments containing certain actionable key 

words
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Comment Insights — Analyze Verbatim Comments
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View the comments for this question

Response rate of respondents who provided a 

comment over the total number of respondents to the 

survey

Available when you asked participants to apply a 

category to their comment. 
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Comment Insights — Analyze Verbatim Comments
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Reflects the words used most in all the comments or 

a dimension when a dimension tile is selected. The 

bigger the word, the more often it’s used. Click on a 

word to see all the comments where the word is used. 

Expand to view comments.

Export your results to Excel. Exporting retains any 

search or filter criteria on the page.

Click on a tile to view all the comments in the 

dimension. 

Clear all your selections.

Download the word cloud as an image.
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Comment Insights — Analyze Verbatim Comments
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Turn on 'Employee Suggestions Only' to view 

responses that may provide actionable comments*

*Filter pulls comments containing certain actionable key 

words

Search to show comments 

containing key words or 

phrases using ‘and’, ‘or, & 

‘not’

View comments in your 

preferred language. Select 

the language from the drop-

down.



PROPRIETARY & CONFIDENTIAL. ALL RIGHTS RESERVED

Trend – Use Trend to Compare Historical Results
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Additional Tips

• Select the questions and dimensions you want included 

in the chart. You can select up to 16 at one time.

• Drill deeper into a specific question or dimension by 

adding a comparison group from the ‘Scores’ dropdown 

to see how each group is trending for that item.

Select which surveys you want to 

compare to the current survey

Export the chart into various image 

formats

The chart shows how scores changed 

over time for multiple questions & 

dimensions or groups (using 

comparison options)

The chart legend provides the color 

representation for the questions & 

dimensions. Hover over each to see 

the percent and number of 

respondents
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Heatmap – Use Heatmap to Distinguish Similarities and Differences
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Heatmap Menu Options (more information can be found 

in the section, ‘Leveraging the Reporting Site’):

• Adjust your view to see scores, trends, or benchmark 

comparisons

• Select your demographic for comparison across the 

X-axis

• Select multiple item or dimension scores or select 

another demographic to view one item or dimension 

score for comparison across the Y-axis 
(By default, the first listed demographic is selected for 

comparison)

Toggle to hide groups that do not 

meet minimum threshold for optimal 

chart view

Export the chart into various image 

formats

The heatmap is applied to the chart 

relative to the lowest score and 

highest score of the selected data for 

comparison

The chart legend includes details of 

the displayed data range, from dark 

red indicating the lowest score to 

dark blue indicating the highest score
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Virtual Coach 
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Use Virtual Coach to Create an Action Plan
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Virtual Coach is an evolution of how Kincentric utilizes 

technology to enable the kinds of behaviors that 

improve the employee experience

Evolution of 

Action Planning

Guided by 

RWA3 

Focus on the 

action, 

not the process

Initially guided to critical engagement priorities thanks 

to RWA3 (Engagement Priority Analysis), Virtual 

Coach helps to quickly shift gears from understanding 

engagement to taking action to improve engagement

Virtual Coach simplifies the process and provides 

ideas to start working on the action plans as soon as 

possible

Access Virtual Coach from the 

Dashboard or from Learn



PROPRIETARY & CONFIDENTIAL. ALL RIGHTS RESERVED

Virtual Coach Overview (Page 1 of 2)
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Follow along the guided process to quickly create your action plan

Select from a list of recommended actions as developed by 

Kincentric’s IO Psychologists and leadership coaches

Navigate back to the reporting site at any point during the process

Expand this window to create your own action plan or to view 

additional guidance

Guidance is available to print for future reference

Enter your custom action plan

(Continued to next page)
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Virtual Coach Overview (Page 2 of 2)
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Create ‘nudges’ to help keep track of progress and view a summary of your action plan

Navigate back to the reporting site or 

Actions list

Enter details to indicate success 

measures, frequency of nudges, and 

expected date of completion

View a summary of your newly created action plans

Print or send a copy of the summary to additional team members and 

set-up a calendar invite to discuss action planning with your team

Navigate back to the reporting site or to the Act page to 

view and manage your action plans
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Managing your Action Plan
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Use Act to Manage Your Action Plans
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Expand the list to indicate what field to search within 
(i.e., Dimension, Team Name, etc.)

Use the filter to view action plans by progress 
(Not Started, In Progress, and Complete)

View a quick summary of action plan progress 

and aligned improvement areas

Click the group name or the green arrow to edit or 

review action plans in more detail 
(more information provided in the next slide)

Expand the hierarchy to easily view plans for a 

specific organizational group

Additional Tips:

• Use the filter menu at the top to view action plans for different 

years (if applicable)

Adjust the view to see more or less groups on a single 

page or toggle to another page
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View and Edit Detailed Action Items within a Group
(Page 1 of 2)

Expand the view for a given action 

to edit details, track progress, and 

log notes for review or reference 

along the way
(more information provided in the next 

slide)

Displays the number of actions as 

listed below in summarized 

overviews

View guidance to assist you in 

managing an action plan

View overall progress across the 

action plans within a group

View of the list of dimensions 

aligned to the group’s action plans

Adjust the slider to update the 

progress meter
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View and Edit Detailed Action Items within a Group
(Page 2 of 2)

Additional Tips:

• Use the pencil icon to edit details of plans

Link the action plan to more than one dimension or to a specific item

View plan history and add notes to keep record of the progress made 

to date

Completed plans display a green checkmark

Expand a plan to view and edit details
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Leveraging the Reporting Site

A deeper look into the use of the Explore pages
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Learn – Understand Results Within the Organization
(Page 1 of 2)

Compare Scores for Organizational 

Groups

Expand the ‘Compare To’ menu.

On the ‘Compare Internally’ tab, choose the group 

you’d like to compare to the overall organization. 

This allows you to compare a group within your 

organization to the overall organization to identify 

different dimensions, or drivers of engagement, as well 

as specific survey item results, that may vary from the 

organization overall. 

Note: By choosing ‘Select Item & All Below’ all roll-up 

groups under the selected unit will be displayed (there is a 

limit of 50 units at a time on screen, and 500 in Excel). To 

see a group as an overall, choose ‘Select Item Only’.

There is a group within my 

organization whose 

engagement score varies from 

the overall organization. How 

can I better understand how 

this group’s scores differ from 

the company overall, and what 

are the most 'important' 

differences?
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Learn – Understand Results Within the Organization
(Page 2 of 2)

Identify Significant Differences

The Learn tab is organized by dimensions, or different 

work experience topics that drive engagement. 

Dropdown icons below each dimension allow you to 

see the survey items that roll up into each dimension. 

To find significant differences between the overall 

organization and your comparison group(s), look for 

light bulb icons below each dimension. 
There is a group within my 

organization whose 

engagement score varies from 

the overall organization. How 

can I better understand how 

this group’s scores differ from 

the company overall, and what 

are the most 'important' 

differences?
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Segment – Take a Deeper Dive into Results
(Page 1 of 2)

Compare Scores by a Demographic

Expand the ‘Break Out Data’ menu.

From the ‘Add Segment Category’ drop down, 

choose which demographic to compare data for.

Check the box(es) for which demographic groups to 

include for the comparison. 

This allows you to compare groups within a 

demographic to identify differences in perceptions 

across a specific survey item or dimension that may 

vary from the organization overall. 

I understand results at the 

organization level. Now I want 

to understand engagement 

and drivers of engagement at 

a deeper level across 

demographics. 
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Segment – Take a Deeper Dive into Results
(Page 2 of 2)

Focus on Key Metrics for Comparison

In the ‘Dimensions/Questions’ table, scroll through 

the list of survey items and dimension to select the 

data for comparison. 

Once you select an item or dimension in the table, a 

chart appears below the table. Multiple selections will 

provide a chart for each selection, respectively.

I understand results at the 

organization level. Now I want 

to understand engagement 

and drivers of engagement at 

a deeper level across 

demographics. 

View Results by Demographic Groups

The chart populates with the demographic cuts you 

chose in the ‘Break Out Data’ menu. Hover over a 

category within a bar to view the number of 

respondents who answered within that category.

Below the chart, click on the categories within the 

legend to display or hide each component of the chart. 



PROPRIETARY & CONFIDENTIAL. ALL RIGHTS RESERVED Thrive Overview 31

Heatmap – Identify Trends in Employee Perceptions 
(Page 1 of 2)

Select the Type of Data to View

Data can be compared in one of the following options:

▪ Score: Compare multiple question or dimension 

scores by demographic

▪ Trend: Compare progress from a previous survey by 

demographic

▪ Benchmark Comparison: Compare distance from a 

benchmark by demographic

I understand results at the 

demographic level. Now I want 

to compare scores for different 

metrics and quickly visualize 

highs and lows across the 

demographic groups. 

Select the Input for the Cross Sections

This selection will appear vertically across the y-axis, 

from top-to-bottom.

▪ Questions & Dimensions:  Select multiple 

questions and/or dimension for comparison

▪ Demographics: Select another demographic for a 

cross-tabbed comparison by one (1) metric score

Select the Demographic to Compare

This selection will appear horizontally across the x-axis, 

from left-to-right.
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Heatmap – Identify Trends in Employee Perceptions 
(Page 2 of 2)

Compare multiple survey metrics in a 

summarized table by a demographic

The ‘Questions & Dimensions’ view along the y-axis 

allows you to compare various results altogether to see 

if any trends exist within a particular demographic 

group.

I understand results at the 

demographic level. Now I want 

to compare scores for different 

metrics and quickly visualize 

highs and lows across the 

demographic groups. 

View a specific score cross-tabbed by 

two demographics

The ‘Demographics’ view along the y-axis allows you 

to see the cross-section of results for a specific item or 

dimension when two demographics overlap.
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Trend – Compare to Historical Results
(Page 1 of 2)

Select the Group and Filter by 

Demographics

Data can be shown using multiple options:

▪ Group: Select the group you wan to focus on

▪ Demographic: Benchmark Comparison: Drill into 

specific demographics to see if scores improved or 

declined for a particular region or demographic.

Compare Results to Other Groups

Select ‘Comparison Options’ to compare a question or 

dimension score with other groups.

View multiple groups trend scores at once. This allows 

you to see if groups within your organization are all 

trending in the same direction.

Select the Questions & Dimensions to 

Compare

Choose the topics you want to see in the chart for 

comparison. 

I understand results for the 

current survey. Now I want to 

compare my results to last 

year to see if we improved or 

need more work.
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Trend – Compare To Historical Results
(Page 1 of 2)

Compare multiple years of surveys

When you have multiple years of surveys, you can 

select them from the ‘Surveys’ dropdown within the 

chart.

I understand results for the 

current survey. Now I want to 

compare my results to last 

year to see if we improved or 

need more work.

View a specific score for Dimensions & 

Questions

View multiple questions and dimensions to see a broad 

view of changes over time. Move the cursor over the 

legend or line to see more details.
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Exports
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Exports – the PowerPoint Export

Thrive Overview 36

The PowerPoint export is available on all pages and prepares a 

summarized package export of the survey results. The export does 

not differ between the different pages.

There are two types of reports that can be pulled in the custom 

export option: ‘Overall Report’ and ‘Comparison Report’.

Option 1: Quick export

Creates a PowerPoint with the default selections on the dashboard.

Option 2: Custom export (Overall Report)

• Select Content - Click on the arrow beside the company name to focus the 

data for a specific organizational unit.  You also have the option to change 

the file name. 

• Filters - Allows you to filter the data for one or more organizational groups 

or demographics.

• Segments - Allows you to break-out the Engagement score for up to five (5) 

demographics.

• Ranges, Norms, Charts View - Option to select up to two (2) norms and 

adjust the scale type of charts for the PowerPoint export. 

• Stacked Bar Graph provides the distribution of scores across 

Positive Perception, Positive Hesitance, Negative Hesitance, and 

Negative Perception.

• % Favourable Bar Graph provides just the Positive Perception 

score.

• Review your selections on the final screen before exporting the PPT.

Sample slides from the PPT Overall Report export:

Selected group engagement 

score compared to previous 

survey and selected external 

benchmarks

Engagement distribution 

compared to previous survey 

and selected external 

benchmarks

Dimension scores compared to 

previous survey and selected 

external benchmarks
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Exports – the PowerPoint Export; Comparison Report
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The Overall Report does not include any breakout details beyond 

the Engagement Score for up to five (5) segments.

The Comparison Report includes breakout details across all survey 

measurements for one (1) selected segment.

Option 3: Custom export (Comparison Report)

• Select Content - Click on the arrow beside the company name to focus the 

data for a specific organizational unit.  You also have the option to change 

the file name.

• Filters - Allows you to filter the data for one or more organizational groups 

or demographics.

• Segments – Select one (1) segment to view breakout details by key metric, 

dimension, and question throughout the report.

• Key Metrics, Dimensions, Questions – Each selection will appear as its 

own chart and slide in the PPT export.

• Ranges, Norms, Charts View - Option to select up to two (2) norms and 

adjust the scale type of charts for the PowerPoint export. 

• Stacked Bar Graph provides the distribution of scores across 

Positive Perception, Positive Hesitance, Negative Hesitance, and 

Negative Perception.

• % Favourable Bar Graph provides just the Positive Perception 

score.

• Review your selections on the final screen before exporting the PPT.

Sample slides from the PPT Comparison Report export:

Engagement Distribution broken 

down by selected segment

Dimension broken down by 

selected segment

Question broken down by 

selected segment
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Exports – the Excel Export (from Learn)

Thrive Overview 38

Sample data from 'Quick Export’:

The ‘Information’ tab 

provides an overview 

of the data included in 

the export

The 'Engagement', 'Dimension and 

Index Comparison' and 'Item 

Comparison' tabs provide scores 

for the current year and previous 

year (if applicable)

The 'Dimension 

scores…' and 'Item 

Detail' tabs provide 

detailed breakdowns 

for the current year 

results

The Learn export allows you to drill deeper into each dimension by 

listing the survey items (questions) within that category. Scores for 

survey items can be compared to internal organizational/manager 

groups, Saved Filter Groups, or external norms

Option 1: Quick export

Creates an Excel file with the selections as applied on the Learn page.

Option 2: Custom export 

• Select Content - Click on the arrow beside the company name to focus the 

data for a specific organizational unit.  You also have the option to change the 

file name.

• Filters – Allows you to filter the data by organizational group(s) or 

demographics.

• Groups, Norms, Scale Type – Option to select comparison groups from the 

organizational structure or Saved Filter Groups, up to three (3) norms, and the 

scale type to include on the ‘Dimension Details’ and ‘Item Details’ tabs.

• Stacked Bar Graph provides the distribution of scores across Positive 

Perception, Positive Hesitance, Negative Hesitance, and Negative 

Perception.

• % Favourable Bar Graph provides just the Positive Perception score.

• Review your selections on the final screen before exporting the file.
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Exports – the Excel Export (from Segment)
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The Segment export provides results broken out by different 

organizational groups or demographics (e.g., gender, job role).

Option 1: Quick export

Creates an Excel file with the selections as applied on the Segment page.

Option 2: Custom export 

• Select Content – Click on the arrow beside the company name to filter the 

data for a specific organizational unit.  You also have the option to change the 

file name.

• Filters – Allows you to filter the data by organizational group(s) or 

demographics.

• Segments – Select up to five (5) segment categories for your data.

• Key Metrics, Dimensions, Items –The Dimensions/Questions box allows 

you to select individual survey items to view in your export.

• Review your selections on the final screen before exporting the file.

Option 3: Export All 

Allows you to download data for all dimensions, segments, and items.

Sample data from 'Export All':

The 'Information' tab provides an 

overview of the data included in the 

export

The 'Key Metric Details' tabs provide 

engagement results for each group 

broken down by score and 

distribution

The 'Dimension Question Details' 

tab provides detailed breakdowns 

by group for each item in both the 

Collapsed Categories view and the 

All Scale Points view
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Exports – the Excel Export (from Heatmap)

The Heatmap export provides a colour mapping based data 

visualization of cross-tabbed comparisons over different attributes 

and dimensions.

Quick export

Creates an Excel file with the selections as applied on the Heatmap page.

In Heatmap, the Excel export can only be pulled using the ‘Quick 

Export’ banner as customizations will be dependent on the 

selections applied to the page.

Sample data from 'Quick Export':

The ‘Information’ tab 

provides a summary of 

the selections made on 

the page and the range 

of data included in the 

export

The ‘Heatmap Value’ 

tab applies the colour 

mapping aligned to the 

data selected for the 

export

Number of responses 

by demographic group

Number of responses by item, 

dimension, or demographic
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The Act Excel Export 
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The Act export provides an overall summary for all action plans 

created by users for their respective organizational/manager group.

Quick export

Creates an Excel file with the organizational/manager groups within the 

span-of-control for the user (an overview of their group and any groups 

that report into their group).

In Act, the Excel export can only be pulled using the ‘Quick Export’ 

banner as there are no customizations applicable to this page.

Sample data from ‘Quick Export’:

The ‘Summary' tab provides a high-level overview of the action plans 

entered across all organizational/manager groups

The ‘Detail' tab provides an in-depth view of all action plans and the 

progress across all organizational/manager groups
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Appendix A:
The Engagement Model
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Engagement is the state of emotional and intellectual

involvement that motivates employees to do their best work

Employees have an 

intense desire to be a 

member of the 

organization

Employees are motivated 

to exert extra effort and 

engage in work that 

contributes to

business success

Say Stay Strive

Employees consistently 

speak positively about 

the organization to 

coworkers, potential 

employees, and customers

44Kincentric Presentation

Engagement Defined

Thrive Overview 44
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Engagement Levels

Actively 

Disengaged
Passive

Moderately 

Engaged

Highly 

Engaged

Consistently 

contribute, intend to 

stay with organization, 

strive to effectively 

meet their goals.

Going through the 

motions. Generally 

satisfied, but not 

motivated to act in 

ways that positively 

impact business 

results.

Unhappy and willing 

to share their 

unhappiness with 

others. Minimal 

participation; 

dissatisfaction and 

lack of discretionary 

effort are apparent. 

Can be disruptive.

Bring their heads and 

hearts to work. Highly 

participative in

day-to-day activities,  

contribute ideas, 

positive customer 

interactions.

Thrive Overview

Average response to 

the 6 questions is

5.5 or more

Average response to 

the 6 questions is

less than 3.5

Average response to 

the 6 questions is

4.5 to less than 5.5

Average response to 

the 6 questions is

3.5 to less than 4.5
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Engagement is Calculated at the Individual Level

Engaged employees are those whose average response to the 6 questions is

4.5 or more (i.e., on average, they agree or strongly agree with the 6 questions).

Engaged

Engagement = 50%
(3 of 6 are engaged)

Engagement Item Person A Person B Person C Person D Person E Person F

S
a

y

I would not hesitate to recommend this organization to a 

friend seeking employment

Strongly Agree

6

Agree

5

Strongly Agree

6

Slightly Agree

4

Slightly Agree

4

Slightly Disagree

3

Given the opportunity, I tell others great things about 

working here

Agree

5

Strongly Agree

6

Slightly Agree

4

Agree

5

Slightly Disagree

3

Agree

5

S
ta

y

It would take a lot to get me to leave this organization
Strongly Agree

6

Strongly Agree

6

Slightly Agree

4

Slightly Agree

4

Slightly Agree

4

Disagree

2

I rarely think about leaving this organization to work 

somewhere else

Slightly Agree

4

Agree

5

Slightly Disagree

3

Slightly Agree

4

Slightly Disagree

3

Slightly Disagree

3

S
tr

iv
e This organization inspires me to do my best work every day

Strongly Agree

6

Agree

5

Agree

5

Agree

5

Slightly Agree

4

Slightly Agree

4

This organization motivates me to contribute more than is 

normally required to complete my work

Strongly Agree

6

Agree

5

Agree

5

Slightly Agree

4

Slightly Disagree

3

Slightly Disagree

3

Average
5.5

Highly

Engaged

5.3
Moderately 

Engaged

4.5
Moderately 

Engaged

4.3
Passive

3.5
Passive

3.3
Actively 

Disengaged
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Engagement Survey Model

The Work Experience
Engagement Dimensions

Employee Engagement
(Measured through 6 items)

Organization 
Outcomes

Talent

• Retention

• Absenteeism

• Wellness

Operational

• Productivity

• Safety

Customer

• Satisfaction

• NPS

• Retention

Financial

• Revenue/sales growth

• Operating income/margin

• Total shareholder return

SAY

STAY

STRIVE

Engaging 

Leadership

Talent

Focus

The WorkThe Basics

Agility

F
o
u
n
d
a
ti
o

n
  

  
  

  
  

  
D

if
fe

re
n
ti
a

to
rs

The Work 

Experience

Engaging

Leadership

Talent Focus

The Basics

Agility

The Work

• Senior Leadership

• Manager

• Career & Development

• Performance 

Management

• Rewards & Recognition

• Talent & Staffing

• Brand

• Collaboration

• Customer Focus

• Decision Making

• Diversity & Inclusion

• Enabling Infrastructure

• Empowerment/Autonomy

• Work Tasks

• Work/Life Balance
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Appendix B:

Additional Calculation Models
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Dimension and Question – Collapsed Categories

Thrive Overview 49

Collapsed 

Category
6-Point Agree

1 Positive Perception Strongly Agree

2 Positive Perception Agree

3 Positive Hesitance Slightly Agree

4 Negative Hesitance Slightly Disagree

5 Negative Perception Disagree

6 Negative Perception Strongly Disagree

Also displayed as the '% Favourable' score 

on the site and commonly referred to as the 

'Top-2 Box Score'
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Prioritizing Engagement Results
Results are analyzed in three ways and ranked in terms of their potential to impact engagement.

Question Answered Method

Importance
How important an impact is this 

having on engagement?

Statistical predictive relationship 

between a driver and engagement 

outcome

Effectiveness How are we doing in this area?
% favourable responses of 

employees

Probability of

Movement
How do we compare? Distance from benchmark

Simple 

Focused 

Action
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Appendix C:

Mobile Screenshots
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Mobile Reporting Examples: Dashboard
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Mobile Reporting Examples: Explore
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Mobile Reporting Examples: Act
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Appendix D:

Help
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Help

Documentation & 

Video Resources
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Help
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Contact
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Help
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Survey Reporting Guide
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